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2010: APP




2011: CLOUD
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2012: HASHTAG
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2013: SELFIE

. Ellen DeGeneres enShoy
~If only Bradley's arm was longer. Best photo ever.
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2014: LIFEHACKS

HOLD OREOS WITH A FORK SO YOUR FINGERS
DON'T GET MESSY WHEN DUNKING THEM
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Only occasionally in history do

massive technological trends

combine with

rapid demographic shifts

and

huge social change

and

so that within the span of a few decades,

society altogether alters.
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DEMOGRAPHICALLY
TRANSFORMED



TRANSITIONING GENERATIONS
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Helpmg grandma

with the controller
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A CENTURY
OF GROWTH
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FASTEST GROWING COUNTRY IN THE OECD
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POPULATION INCREASE: ALL STATES
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AGEING SOCIETY

1984
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AGEING SOCIETY
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1984 TODAY
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AGEING SOCIETY
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1984 TODAY 2044
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INCREASED LONGEVITY

1984 75.8
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INCREASED LONGEVITY
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AUSSIE RHYMING SLANG

Joe Blake shake
Captain Cook look
Frog and toad road
Harold Holt bolt
Barry Crocker shocker
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CULTURALLY
DIVERSE
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POPULATION INCREASE
40+
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238,100
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1 UK: 19.9% \

#3 CHINA: 6.3%

QN

#7 PHILIPPINES: 3.5%

-

Top 7
source
countries
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2010 Photo-bombing
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2012 Gangnam Style




2013 Harlem Shake

X 4
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SOCIALLY
REDEFINED



The avg male ‘

marries at

avg ‘emale
marries at
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Avg age
of mums
giving birth:

30.7

«1
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CHILDHOOD

TEENAGER ADULTHOOD
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76%
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14%
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14%

mccrindle



RENTING
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PAYING
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PAYING FULLY
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MOBILITY €23

IN A LIFETIME
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19%

=—=1 77%

il
The local community centre 16%

A local pub or club

0 pre— (RSL, local hotal, etc.)
6%
1] 1]
T B ITTY A community park or
sports ground
The local school

The local shopping centre

0
5 /0 ENEESEE
=U=zl |50 The facility of a local community

Alocal church group (Scouts, CWA, PCYC, etc.)
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AUSTRALIA’S GENERATIONS

TION ALPHA

POPULATI POPULATIO| POPULATION
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WORKFORCE OF 2025

BB 13% X 29%
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Speaking Gen Z

A quiz!
chron cray cray
yolo chillax
defs o]
S0Z tbh
foshizz cebb
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“Foshizz my work gig is
totes chron - the hours are
defs cray cray but yolo.”
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“I like my job.”
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EDUCATION G

UNIVERSITY EDUCATED
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EFFECTIVE ENGAGEMENT

Verbal
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EFFECTIVE ENGAGEMENT

Verbal =

Sit &listen =
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EFFECTIVE ENGAGEMENT

Verbal =

Sit&listen =
Teacher =
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EFFECTIVE ENGAGEMENT

Verbal

Sit & listen
Teacher

Job security
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EFFECTIVE ENGAGEMENT

Verbal

Sit & listen

Teacher
Job security
Commanding
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EFFECTIVE ENGAGEMENT

Verbal

Sit & listen

Teacher
Job security
Commanding

Curriculum centred

VNNV
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EFFECTIVE ENGAGEMENT

Verbal

Sit & listen

Teacher
Job security
Commanding

Curriculum centred
Closed book exams

VNNV
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TECHNOLOGICALLY
INTEGRATED




IF SOCIAL MEDIA SITES WERE COUNTRIES...

Top 10 Populations (OO00,000)
1 K] Facebook 1,400
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Top 10 Populations (OO00,000)
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2 China 1,360
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IF SOCIAL MEDIA SITES WERE COUNTRIES...

Top 10 Populations (OO00,000)

1 K] Facebook 1,400
2 China 1,360
3 == India 1,240
4 ) Twitter 646
S USA 313
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IF SOCIAL MEDIA SITES WERE COUNTRIES...

Top 10 Populations (OO00,000)

1 K] Facebook 1,400
2 B China 1,360
3 = INdia 1,240
4 ) Twitter 646
S5 == USA 318
6 ™ |ndonesia 247
7 Brazil 202
8 Pakistan 186
9 B B Nigeria 173
10 (@] Instagram 152
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THE GREAT
SCREENAGE



TECHNOLOGY
I
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SCREENAGERS

8
. Face-to-face interaction
E Electronic media
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Source: Sigman 2009
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HEALTH(+

719 618

% likely to be obese/overweight when all
of Gen Z have reached adulthood (2027)
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GENERATION ALPHA
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Traffic Summary
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1. CANDY CRUSH SAGA
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ABCs FOR DIGITAL TRANSACTORS
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POST LOGICAL
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Communicating in Digital Times

SEEKERS EMBRACERS

EMOTIVE

HECKLERS AGREE-ERS

- COGNITIVE -+
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REAL
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RELEVANT
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RESPONSIVE

mccrindle




NO NO
LITTERING SPITTING

"FOR SAFETY |

3 T NO REMOTE
GANGNhA'g -f - L4 CONTROL TOYS
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RELATIONAL
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Vark McCrindle
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